Case Study On Running

Facebook Ads For E-Commerce.

WE are lucky to be able to work with a lot of great companies, and it’s even better when we get the
chance to help them grow their businesses by selling more of their products and services.

1s an eco-friendly company that provides premium brand all-natural weight loss

and health products to help people across the nation shed unwanted pounds and to live a healthier
life.
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We had the privilege of managing Facebook ads for his products, and the
results were impressive to say the least!



Problems Earlier

was facing with

Facebook Ads.

Cost per result was higher with the less number of conversion (purchase).
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There Are Few Reason Below For Low Performance:

* Haven’t Set The Right Campaign Objective

* Haven’t Scaled Your Facebook Ad Correctly

 Targeting All Wrong Audience

* Ad Placement 1s Off the Mark

* Facebook Ad and Landing Page Don’t Gel

* Ads are Not Attracting Attention




Solutions & Process to Improve Your Facebook Ad
Performance For E-Commerce

1. Build a relevant audience base on Facebook with optimized targeting.
2. Run Facebook Carousel ads to launch a collective set of products.

3. Create custom audiences through testing and build look-alike audience by
creating a seed audience of people who have purchased.

4. Integrate pixels for tracking behaviour of people on the E-Commerce site.
5. Scale Your Budget Based on Ad Performance

6. Monitor Ad Frequency to Manage Exposure

7. Narrow Delivery to the Right Audience

8. Select Proper Placement for Increased Reach

9. Make Sure the Facebook Pixel Is Properly Installed

10.Inspect Your Audience Targeting

11.Customize Ad Results to Reveal the Metrics Most Relevant to Your Goal
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Results from 3 ad sets 218 202,973 436,981 $18.23 $3,973.53
Purchases People Total | Per Purchase Total Spent




FINALLY! The ad objective which helped us to retarget people who
have taken an action on client's website, & used broad audience targeting
to reach relevant people who may not have visited client's website before

and helped us to bring classy results for the Client.

Our New Favourite Facebook Ad Feature Dynamic Ads.

Manually choose images, videos and links
= Fill template dynamically from a product set & - il Like Page
Catalog Display Options -
® Show individual items
Show item categories [ ] H
Catalog ©
New_Catalog_Products - -
! G
...... o u 3
All Products » +
th images sized less than 600 x 600 pixels won't be used b L
J anage your Product Catalog -" &
5 people about what you're 4 I
Maximum Slim Detox Kit Maximum Slim
+ Add a card with a fixed image, video or slideshow at the beginning Shop Now Shop Now
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Set up Dynamic ads once, then let them work for you.

Facebook dynamic ads automatically promote products to people who
have expressed interest on your website, in your app or elsewhere on the
Internet. Simply upload your product catalogue and set up your campaign
one time, and it will continue working for you for as long as you want —
finding the right people for each product and always using up-to-date
pricing and availability.



Results:

The campaigns have led to the sale of 775+ Products. The
financial specifics shall remain undisclosed owing to company-
client confidentiality.
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